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HISPANIC DEMOGRAPHIC TRENDS
& BUSINESS SNAPSHOT 2008

July 2008

The Sonoma County Economic Development Board (EDB) is pleased to present the Hispanic Demographic
Trends & Business Snapshot 2008. This two-part report, compiled by the EDB, includes demographic and
workforce statistics at the local, state and national levels as well as survey responses from Hispanic business
owners operating in Sonoma County. The EDB would like to gratefully acknowledge the participation and
assistance of the Sonoma County Hispanic Chamber of Commerce in collecting content for this report.

Over the last 15 years a demographic shift has taken place in Sonoma County. The region has become increas-
ingly diverse due in part to the rapid growth of the Hispanic population. This demographic shift is not
restricted to the County; it has occurred across California and in many parts of the United States. Statewide,
the Hispanic population is estimated to be 36 percent of the total population, with 12,537,418 people. In
2007, Sonoma County’s Hispanic population was at 107,910, making up over 22 percent of the county’s
inhabitants. The California Department of Finance recently released estimates projecting the Hispanic demo-
graphic to become the largest ethnic group in Sonoma County by the year 2038 and the ethnic majority (51%)
by 2050.

These substantial changes in the County’s population impact how businesses, community-based organiza-
tions, and government agencies service their customers, providing new opportunities and challenges for
consideration. With estimates of national Hispanic buying power approaching $992 billion in 2009 (Selig
Center for Economic Growth), the Hispanic entrepreneurial and consumer market has considerable impact on
business and the economy.

In 2001, the EDB released the Sonoma County Minority Economic and Demographic Profile. This reported:

. Hispanic population had grown by 92.9 percent from 1990-2000
. Hispanics made up 22.2 percent of the county’s school population; and
. Hispanics owned 2,173 firms that operated in the county

In 2005, the EDB published the Sonoma County Hispanic Market Snapshot. This report highlighted:

. Hispanics made up roughly 19.4 percent of the total county population
. Hispanic median income was $46,580 ; and
. 80 percent of Hispanics in Sonoma County were of Mexican descent

The Hispanic Demographic Trends & Business Snapshot 2008 is the latest publication in this series offering
more in-depth demographic and Hispanic market information. This report was created to help business better
understand this key demographic and grow in a changing economy. Additionally, the report will help govern-
ment, non-profits, and educational institutions develop service plans that will address the future challenges.
The EDB expects to continue to pursue projects and reports related to the Hispanic business community.

Thank you for your continued interest in the EDB’s research. As always, if you have any questions, please feel
free to contact us at (707) 565-7170.

Economic Development Board 401 College Avenue Suite D Santa Rosa CA 95401 707.565.7170



PART ONE: HISPANIC DEMOGRAPHIC TRENDS

PREFACE

Sonoma County’s population growth and demographic changes present both chal-
lenges and opportunities for Sonoma County’s communities and will increasingly
change the face of business in the coming years. Growth of the Hispanic population,
especially among youth, increased economic pressure on low and middle-income
families, and on-going high drop-out rates will become significant drivers of future
policy and program planning decisions.

KEY POINTS FROM THIS SECTION INCLUDE...

- In 2007, Hispanics made up over 22 percent of the population.In 2010 this will grow to
more than 24 percent.By 2038 Hispanics will be the largest ethnic group in the County,
and by 2050 Hispanics will be the majority (51%).
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- Currently, about 30 percent of Sonoma County K-12 students are Hispanic. About 19
percent of high school graduates are Hispanic. About 7 percent of all Hispanics in
Sonoma County hold a Bachelor’s degree or greater.

- Health insurance among Hispanics is lower than Sonoma County as a whole,
especially among those ages 18 and older. Seventy-six percent of all Sonoma County
Hispanics have health care coverage., while 63 percent of Hispanics ages 18 and older
are insured.
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HISPANIC DEMOGRAPHICS

A DEMOGRAPHIC SHIFT has taken place in

Sonoma County. Over the past 15 years the reported Hispanic
population has increased by more than 250 percent. In 1990, the
County had a population of 388,222; less than 11 percent were
Hispanic. By 2007, the population had grown to 483,897, of which
107,910, or more than 22 percent, were Hispanic. People of Cauca-
sian descent remain the majority with nearly 69 percent of the
population (332,054 individuals). People of Asian descent make up
four percent of the population with 20,346 individuals, and African
Americans make up 1.5 percent of the population with 7,185
individuals.

Sonoma County is projected to become more diverse in the coming
decades. Specifically, the Hispanic population will continue to grow
drastically. By the year 2010, estimates show the Hispanic popula-
tion will grow by 12,331, making up over 24 percent of the popula-
tion. By the year 2038, forecasts expect that Hispanics will become
the largest ethnic group in the County; they are expected to
become the ethnic majority with 385,807 individuals making up 51
percent of the population by 2050 (Department of Finance).

This major demographic shift offers opportunities and challenges

for business, government, education, and community-based organi-
zations. By understanding the unique opportunities and challenges
presented by the growing Hispanic population, Sonoma County will

be better prepared to adjust accordingly and to meet opportunities
as they are presented.

POPULATION GROWTH
SONOMA COUNTY, 1970-2010
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Source: 1970-1980 Bay Area Census, 1990-2000 Decennial Census, 2005 American
Community Survey. State of California, Department of Finance, 2007.
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SONOMA COUNTY DEMOGRAPHIC
BREAKDOWN BY RACE, 2007
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PROJECTED POPULATION GROWTH
SONOMA COUNTY, 2000-2050
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SONOMA COUNTY DEMOGRAPHICS

S ONOMA COUNTY has maintained the largest

Hispanic population in the North Bay region. As depicted in the
graph to the right, from 1990 to 2005 Hispanics in Sonoma County
more than doubled, rising from 41,223 to 96,024 individuals. Napa
County’s Hispanic population has grown at a rate comparable to
Sonoma County, reaching 36,033 individuals in 2005 from 15,941 in
1990. In comparison, the Hispanic population in Marin County has
grown by 61 percent in the same time period. From 1990 to 2005
Hispanics in Marin County increased from 17,930 to 29,222
individuals.

The proportion of Hispanic to non-Hispanic people in Sonoma
County is similar to that of the rest of the Bay Area, which in 2005
was 21 percent of the total population. However, Sonoma County’s
percentage of Hispanics was significantly lower than California’s
nearly 36 percent (2005). Nation-wide, Hispanics comprise about 15
percent of the population.

As a proportion of Sonoma County'’s population, the Hispanic
population has grown faster than both the state and nation from
1990 to 2005. While Sonoma County’s Hispanic population more
than doubled from 1990 to 2005, the Bay Area Hispanic population
as a whole grew by 42 percent. Nationwide, the Hispanic population
increased by 28 percent.

There are distinct age differences between Sonoma County’s
Hispanic and white populations. Hispanics in Sonoma County are
younger on average, with 42 percent of Hispanics under the age of
19; simultaneously, less than 20 percent of the white population is
under the age of 19. As a result, a larger percentage of whites are of
working age, with 65 percent compared to about 54 percent of the
Hispanic population. There also are a larger percentage of white
seniors at 15 percent compared to 4 percent within the Hispanic
population.

SONOMA COUNTY AGE BREAKDOWN, 2007

250,000

200,000 |-

150,000 [~

100,000 [~

50,000 [ l
0 l )

0-18 19-64 65+
White . Hispanics

Source: State of California, Department of Finance, Race/Ethnic Population with Age
and Sex Detail , 2000-2050. Sacramento, CA, July 2007.
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HISPANIC DEMOGRAPHICS

ALMOST 90 PERCENT of Hispanic people in

Sonoma County are of Mexican descent. The remaining 11 percent
of the Hispanic population have origins in Central America, South
America, the Caribbean and Spain.

The median age for Hispanic men and women is approximately 17
years younger than that of white men and women; this age differ-
ence affects the comparison of many social and economic indica-
tors, including education levels achieved, income levels, and house-
hold size, among other factors.

As displayed in the chart, the average Hispanic household size is
noticeably larger than the average white household size. Despite
smaller families and households, the median white family income is
more than $40,000 greater annually than that of the median
Hispanic family income. Though there are fewer Hispanic women
than men aged 15 and over, more Hispanic women are separated,
widowed or divorced than their male counterparts..

One of the most important factors determining education and
income levels in the United States is English language acquisition. In
Sonoma County, 86 percent of Hispanic people speak at least some
English. Of that, 22 percent speak only English, and 31 percent
speak English “very well”” Sixty-four percent are fully or partially
bilingual. About 14 percent speak only Spanish or another
language.

HISPANIC USE OF ENGLISH/SPANISH
SONOMA COUNTY, 2006

Speak No English

Speak Only English

- Speak Some English

Other:.2%
- Speak other Language

- Speak English Not at all

- Speak English Not Well

Speak English Well

- Speak English Very Well

Only English

Source: 1970-1980 Bay Area Census, 1990-2000 Decennial Census, 2005 American
Community Survey.
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HISPANIC COUNTRY OF ORIGIN,
SONOMA COUNTY, 2006

Source: 2006 American Community Survey

GENERAL INFORMATION, SONOMA COUNTY

Median Age - All (vears) 25.8

Median Age - Women (Years) 25.2

| |

Median Income- Family $48,469 $78,719

Source: 2006 American Community Survey

HISPANIC MARRIAGE STATUS AGE 15 AND OVER
SONOMA COUNTY, 2006
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H IGHEST DIVERSITY isfoundin the youth of

Sonoma County; this is most apparent in the K-12 educational
system. Enrollment figures show that more than 29 percent of K-12
students in Sonoma County are Hispanic, while 60 percent are
white. Though nearly one-third of Sonoma County enrollment is
Hispanic, this is comparatively low to the state average, which is
nearly 47 percent. As such, Hispanic youth are the largest ethnic
group represented in the state school system. White students make
up just over 31 percent of enrollment statewide.

While Hispanics already make up over 29 percent of the total
enrollment in Sonoma County, the percentage likely will continue to
grow. Whereas in the higher grade levels white students make up a
large majority, the lower grade levels reflect the increasing Hispanic
population.

Of students in the high school age bracket (ages 14-18), almost 62
percent are white and 28 percent are Hispanic. Hispanic youths
aged 11-13 represent over 35 percent of County middle school
students, and in elementary school grade levels (ages 5-10), over 41
percent are Hispanic and 48 percent are white.

In children ages 0-4, too young for enrollment in school, the trend of
increased Hispanic youth continues. White children under the age of
five make up 47 percent of this age bracket, while Hispanics make
up 42 percent. This represents a shift toward Hispanics becoming
the largest ethnic group in the Sonoma County K-12 system, coming
far before Hispanics become the largest demographic in other age
groups.

EDUCATION K-12

SONOMA COUNTY SCHOOL AGE
BREAKDOWN BY ETHNICITY 2007
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Source: State of California, Department of Finance, Race/Ethnic Population with Age and Sex
Detail , 2000-2050. Sacramento, CA, July 2007. Note for this graph Age 0-4 = Pre-School, Age
5-10 = Elementary School, Age 11-13 = Middle School, Age 14-18 = High School

SONOMA COUNTY SCHOOLS K-12
BREAKDOWN BY ETHNICITY, 2004-05
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EDUCATION K-12

G RAD UATION RAT E S among Sonoma

County Hispanic high school students continue to increase, despite
higher drop-out rates than most of their non-Hispanic peers. In
2006, 71 percent of Sonoma County high school graduates were
white and nearly 19 percent were Hispanic. In 2006, 87 percent of
Sonoma County grade 12 students graduated, and 60% of the
graduates went to college in the fall. Of those, 43 percent went to
community colleges and 17 percent to four-year colleges.

In Sonoma County, about 18 percent of Hispanic graduates com-
pleted the necessary criteria to continue with four-year university
program; this is slightly lower than the nearly 26 percent of Hispanic
graduates achieving the same standards across the state.
Comparatively, 41 percent of white graduates in Sonoma County
completed the needed criteria to enter a four-year university, which
is similar to the 40 percent of white graduates across the state.

Whereas obtaining skilled employment or earning a high income is
not solely contingent upon completion of a four-year university
degree, lacking a high school diploma can be a major barrier to
obtaining a steady, well-paying job. In Sonoma County, Hispanic,
Native American, and African American students have higher
dropout rates than their white and Asian peers; 24 percent of
Hispanic students drop out between grades 7-12. Statewide,
Hispanics drop out at a rate of 19 percent; this trend in dropouts
presents a considerable challenge to the economic viability of the
Hispanic community. As Hispanics make up a growing proportion of
primary and secondary school enrollment, employers will increas-
ingly value those who obtain their high school diploma and pursue
higher levels of academic achievement.

HISPANIC GRADUATION & DROPOUT RATES 2000-06
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SONOMA COUNTY HIGH SCHOOL GRADUATES
BREAKDOWN BY ETHNICITY, 2005-006

4% 3%

.8%\\ | \

2.3% 71.1%

- White- Hispanic

Native
American
Source: California Department of Education, Education Demographics Office

GRADUATES WITH UC/CSU REQUIRED
COURSES 2004-05

Black

Asian

Native American

White

Hispanic

African American

1
0 10 20 30 40 50 60
Percent of Students

County . State

Source: California Department of Education, Education Demographics Office

DROPOUT BY ETHNICITY 2005-06
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COLLEGE EDUCATION

SANTA ROSA JUNIOR COLLEGE

COMPETING IN A GLOBAL MARKET ENROLLMENT BY ETHNICITY, 2004

increases the need for a workforce with advanced education. Of
Sonoma County residents, over 30 percent have a bachelor’s degree,
a mark that exceeds the national average of 27 percent. Seven
percent of Hispanics in Sonoma County hold a bachelor’s degree.

In 2004-2005, 11 percent of Sonoma State University’s student body
were Hispanic; white students made up 67 percent of the student
body. At Santa Rosa Junior College, almost 16 percent of the
students were Hispanic while about 63 percent were white. Empire
College had the highest percentage of Hispanic and white students,
with 24 percent and 69 percent, respectively.
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Black Native American- Other

Source: Santa Rosa Junior College

SONOMA STATE UNIVERSITY
ENROLLMENT BY ETHNICITY, 2005
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EMPIRE COLLEGE
BREAKDOWN BY ETHNICITY, 2004-05
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HISPANIC HOME OWNERSHIP

FORTY’SEVEN PERCENT of Hispanic adults in

Sonoma County own their home, a rate similar to Hispanic
homeownership across California. Homeownership for Sonoma
County as a whole is 64 percent. Homeownership for California as a
whole is about 58 percent. Nationwide, more than 49 percent of
Hispanic adults and about 67 percent of the total adult population
own their home.

The majority of Hispanic adults (53 percent) in Sonoma County are
renters, which compares similarly to Hispanic renters across the
state (48 percent) and the nation (50 percent). Thirty-six percent of
Sonoma County occupied housing units are rented, and almost 42
percent of units are rented across the state. Nationwide, 33 percent
of the population are renters (2006 American Community Survey;
2005 California Health Interview Survey, UCLA).

According to a poll conducted by the California Building Industry
Association, the vast majority of non-homeowners are interested in
owning a home but remain renters because they can’t afford to
purchase a home. The most important reasons to own a home,
according to the survey, are to provide a better environment in
which to raise children and the ability to build wealth over time
(National Society for Hispanic Professionals, 2008).

The U.S. Department of Housing and Urban Development, in its
Hispanic Homeownership Reports, stated that the lower homeown-
ership rates of Hispanic headed households compared to those
headed by non-Hispanic whites can usually be explained by
variables that include age structure, immigrant status and duration
of residence in the U.S., country of origin and citizenship, income
and wealth, and household type.

HOME OWNERSHIP AND RENTING
SONOMA COUNTY, CALIFORNIA, NATION, 2005-06
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PART TWO: HISPANIC BUSINESS SNAPSHOT

PREFACE

The Hispanic Market Survey was designed to give policy and program designers a
snapshot into local Hispanic market activity and business trends shown among some
Hispanic owners and the Hispanic consumer base in Sonoma County.

KEY POINTS FROM THIS SECTION INCLUDE...

- The majority of Hispanic business owners responding to the survey did not have
trouble receiving financing in the past three years. However, business owners said their
current financial planning needs include access to capital, retirement planning, and
accounting.

- Hispanic consumers have the greatest impact on increased sales activity among
responding Hispanic-owned businesses.

- Approximately 70 percent of responding business owners said they were insured by
their business. About a quarter of those business owners said they offered their employ-
ees health insurance.
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- The most prevalent business assistance needs were marketing and developing a
business plan, followed by healthcare options.
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HISPANIC MARKET SURVEY

THE HISPANIC MARKET SURVLEY

is a project stemming from the growing understanding that
Hispanic entrepreneurs, business leaders, and consumers are rapidly
gaining economic impact in the nation, the state and in Sonoma
County.

Surveys were mailed and distributed in person to approximately 250
Hispanic business owners in Spanish and English, and 44 executives
completed written surveys for a response rate of approximately 18
percent. The following analysis is based on these responses contex-
tualized in current and forecasted economic conditions.

The types of companies responding included Financial
Services/Insurance; Restaurants; Professional Services; Information
Technology Procurement; Media; Retail; Transportation; Wholesale;
Construction; Real Estate; Manufacturing/Industrial; Education;
Health; Urban & Regional Planning; Legal Document Services; and
Tax Services. About half of the respondents provide Professional
and/or Financial Services/Insurance.

Two-thirds of all respondents had fewer than five employees, mirror-
ing the small-business characteristics of Sonoma County as a whole.
Two-thirds of respondents also said their business was a sole propri-
etorship, while a quarter said their business was a corporation.
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HISPANIC MARKET SURVEY

H I S PAN IC BUS IN ESS OWNERS PLACE OF BIRTH OF HISPANIC BUSINESS

in Sonoma County who responded to the survey were born primarily OWNERS RESPONDING TO SURVEY
in Mexico, followed by the United States and El Salvador. This trend

of Mexican-origin business owners reflects the growing proportion

of individuals of Mexican descent in California and the United States 2%

as a whole. Exactly half of the survey respondents reported their
place of birth as Mexico, followed by a third of respondents born in
the US.

The majority of business owners responding to the survey were
41-50 years old, with 31-40 year-olds closely following.

Of the business owners reporting their educational achievement

level, fourteen percent had an advanced degree, while 23 percent
were college graduates. Twenty-six percent had completed some
college and 12 percent had completed h!gh school. Finally, 21 No Answer - | Salvador
percent of respondents had only some high school or elementary

school. Approximately two-thirds of respondents had not com-

pleted a college degree.

Nicaragua

HIGHEST LEVEL OF EDUCATION ACHIEVED
The majority of responding business owners said opening their
business achieved a long-time personal goal. About a quarter 5%
reported that their primary reason for opening a businesses was that 5% \
it was an opportunity to provide more income for his or her family.
Other responses included that he or she had taken over the family
business, that he or she was tired of working for an employer, that he
or she wanted to help the Hispanic community, and that he or she
was retired and it was a second career.

MOTIVATION TO OPEN BUSINESS

Advanced . Elementary
Degree High School School
Some High Oth
- College School e

Some College

TS}

i - .*

PERCENT OF SURVEY RESPONDENTS

www.sonomaedb.org |13



HISPANIC MARKET SURVEY

RESPONDING H [SPANIC business owners

reported home equity loans, credit cards, and bank loans as their
primary sources of financing over the last three years. Two-thirds of
the responding business owners received financing from one or
more of those sources. Other businesses financed their operations
through personal savings and asset financing, while some said they
had no financing sources in the past three years.

The capital from these financing sources was used for a variety of
business needs, with two-thirds of business owners using all or part
of the capital to purchase equipment for business operations.
One-third of businesses reported using part or all of their financing
for working capital. Two other major foci for capital were marketing
and real-estate acquisition. Some respondents used the capital for
merchandising/inventory, research and development, tenant
improvements, and to buy a franchise.

About 70 percent of respondents said they did not have difficulty
receiving financing in the last three years; approximately one-
quarter of business owners reported financing difficulties. When
asked what kind of financing businesses currently needed, respon-
dents most commonly indicated lines of credit, credit cards, and
equity financing. Other responses included construction loans,
sponsorships for students, debt consolidation, and marketing.
Though 70 percent said they experienced no difficulty in receiving
financing, only about one-fourth of respondents said they currently
do not need financing.

USES FOR CAPITAL

PERCENT OF SURVEY RESPONDENTS
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HISPANIC MARKET SURVEY

SALES ACTIVITY INCREASED duringthe

past year among 47 percent of responding Hispanic business
owners. Twenty-eight percent of businesses reported their sales
staying stable in the past year, and 26 percent said their sales activity
decreased in the same amount of time.

Among those reporting an increase, 45 percent said Hispanic
customers had the greatest impact on the increased activity.
Twenty-eight percent stated that their increased sales activity was
fueled by non-Hispanic consumers, while 17 percent said both
Hispanic and non-Hispanic consumers had an impact.

About 60 percent of businesses projected sales activity to increase in
the next year. Twenty-eight percent expected activity to stay the
same, and 12 percent thought their sales activity would drop.

About 60 percent of responding Hispanic-owned businesses said
that more than half of their customers are Hispanic, yet only 23
percent said they exclusively market to the Hispanic community.
Twenty-eight percent market to all demographics, including Hispan-
ics, non-Hispanics, youth, seniors, and businesses.

The overwhelming majority of Hispanic businesses responding to

the survey say they never import products from other countries nor
export products out of the United States.

HISPANIC CUSTOMER BASE

50
%

Z

S 40

@)

£

2 30k

2

z

2 20F

S

Z 10+

@)

3

e .

1-25% 26-50% 51-75%  76-100%
PERCENTAGE OF HISPANIC CUSTOMERS

SALES ACTIVITY - PAST YEAR

- Increased Decreased

Stable

PROJECTED SALES ACTIVITY
NEXT 12 MONTHS

- Increase Decrease

CUSTOMERS WITH THE GREATEST IMPACT
ON INCREASED SALES ACTIVITY

Hispanic

Non-Hispanic

0

1
10 20 30 40
PERCENT OF SURVEY RESPONDENTS

www.sonomaedb.org |15

50



HISPANIC MARKET SURVEY

BUS INESS NETWORKING and community

involvement among business owners is high in Sonoma County.
Many businesses are involved in one or more business networking
associations, including local chambers of commerce, ethnic cham-
bers of commerce, professional/trade/industry associations, and
seminar/workshop events. Sixty-three percent of respondents said
they were involved in at least one of these networks/activities.

Business owners are also highly active in the greater community,
including school boards, civic organization boards, government task
forces, volunteer/public affairs, and churches. Sixty-two percent of
respondents were involved in at least one civic organization or
activity. Half of the respondents were involved in two or more civic
organizations or activities.

Two-thirds of business owners who reported involvement with a
business or civic-related association or activity said they found the
association’s contribution to the business and/or community to be
helpful. According to those who found these activities helpful,
participation and networking helps build name recognition, public
relations, a strong customer base, and personal knowledge. Further-
more, business networks and civic contributions allowed some
business owners to extend help to more people, create good word-
of-mouth advertising, communicate good ideas, and meet goals.

AMOUNT OF PARTICIPATION BY BUSINESS OWNERS
IN BUSINESS NETWORKING ACTIVITIES

- One Network Four Networks
- Two Networks Five Networks

Three Networks
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HISPANIC MARKET SURVEY

H EALTH CARE EXPENSES and uninsured

employees can challenge the vitality of the Hispanic business
community at all levels. Affording health insurance for employees
can threaten the livelihood of a small business, yet uninsured
employees may not seek help for important preventive or chronic
health concerns, thereby incurring greater costs.

In Sonoma County, a little more than a quarter of Hispanic business
owners said they offered their employees health care. Seventy
percent of business owners said that they had health insurance for
themselves.

Of the insured business owners, about half said they received

general medical through a Health Maintenance Organization (HMO).

The other half received general medical through hospitals a
Preferred Provider Organization (PPO), a personal physician, a local
clinic, or some other source.

About half of Hispanic business owners who said they were unin-
sured sought general medical services from a local clinic. The other
half received general medical from hospitals, an HMO, or some
other source.

Whereas 91 percent of all Sonoma County residents have health
insurance., only 76 percent of Hispanics have health coverage. Of
this, approximately 63 percent of Hispanics ages 18 and older are
insured. Statewide, about 68 percent of Hispanics ages 18 and older
are insured (California Health Interview Survey, 2005).

WHERE BUSINESS OWNERS WITH HEALTH
INSURANCE RECEIVE GENERAL MEDICAL

3%

Personal
Physician - HMO No Answer
Local Clinic PPO - Hospital

INSURANCE AMONG HISPANIC EMPLOYERS
AND EMPLOYEES

EMPLOYERS

EMPLOYEES

1 1 1 1 J
0 20 40 60 80 100

PERCENT INSURED/UNINSURED

- Insured

WHERE BUSINESS OWNERS WITHOUT HEALTH
INSURANCE RECEIVE GENERAL MEDICAL

Uninsured

No Answer

HMO
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HISPANIC MARKET SURVEY

ONGOING FINANCIAL PLANNING COMPANY FINANCIAL PLANNING NEEDS

challenges and business assistance opportunities remain
unaddressed for many Hispanic business owners. According to 4%
business owners responding to the survey, retirement planning and
access to capital are the most prevalent financial planning needs,
followed by accounting/financial management. Other financial
planning needs included tax planning, “management training’, and
“more revenue.” Twelve percent of respondents said they had no
financial planning needs.

Survey respondents identified a variety of business assistance needs,
the most prominent of which included assistance in marketing and
developing a business plan. Other major business assistance needs

included improving human resources, operational development, . Accounting/

- . . . . Access to Capital Financial
pricing and costing of merchandise, services and business expenses, Management
and knowing more about health care options. A few owners added Retirement Tax Planni - Non
that assistance and information were needed to help grow their Planning axrlanning one
businesses.
Hispanic business owners expected that the greatest challenge to BUSINESS ASSISTANCE NEEDS

their business’ vitality over the next two years would be the weak-
ened economy. Many also foresaw business expansion as a struggle
and cited increased competition as a major concern. To some,
government regulations are expected to pose a major threat to
business vitality. Finally, concerns about affording staff wages,
especially potential wage increases, worried some business owners.

3%

GREATEST BUSINESS CHALLENGE - NEXT TWO YEARS

: Developing a Health Care
0 - Expansion - Business Plan Options
35 Pricing & . Human
30 Costing - Marketing Resources

25 Operational Development

20
15
10

PERCENT OF SURVEY RESPONDENTS

Government Competition - Economy

Regulations
- Expansion

- Wages
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OPPORTUNITIES WITHIN THE HISPANIC MARKET

BUS INESS OWNERS RESPONDING toan optional open-ended written portion of the Hispanic

Market Survey suggested several ways to help Hispanic businesses develop and prosper in Sonoma County. These suggestions
closely aligned with the visions of a cross-sector Hispanic focus group led by Collaborative Economics. Government and commu-
nity partners can help create an economic environment that encourages sustained growth and progressive improvement in the
Hispanic business community and consumer market.

Hispanic business owners and community members offered the following suggestions to help support local Hispanic entrepre-
neurship. These proposed opportunities may help inform the Innovation Council and the Sonoma County Workforce Investment
Board as they develop plans for Sonoma County’s future.

EDUCATION
- Expose students, particularly high school students, to career opportunities
- Increase mentorship opportunities, connecting students to local leaders
- Improve access to technology for students
- Educate Hispanic students and their families on the importance of academic achievement, and provide more support for
part-time college students

WORKFORCE TRAINING
- Identify the skills growing industries are demanding, train Hispanics to meet those skills, and provide on-going support
to ensure upward career mobility

LEADERSHIP DEVELOPMENT
- Build awareness of leadership positions/roles in Sonoma County and help inform Hispanics on how to build effective
networks and collaborations.

SMALL BUSINESS DEVELOPMENT

- Increase access to capital, low-interest financing, government contract, and grants
- Clarify laws and regulations affecting employment and immigration

- Facilitate the process of opening a business, particularly by making regulatory brochures easy to understand and trans-
lated to Spanish

- Identify ways to work with landlords who offer no tenant improvements

- Increase training opportunities and business seminars in computer use, marketing, accounting/financing, business
management/planning, and business loan securing/management

- Improve public security to increase economic transactions and community vitality

- Expand Hispanic market research and development programs like the Hispanic Market Study to improve the existing
information and data on Hispanic business ownership in Sonoma County
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METHODOLOGY

METHODOLOGY

The Hispanic Market Survey and The Hispanic Demographic Trends & Business Snapshot 2008 use “Hispanic” as
an ethnic grouping, as defined in the 2000 U.S. Census. According to the Census Bureau, Hispanics or Latinos
are those people who classified themselves in one of the specific Spanish, Hispanic, or Latino categories listed
on the Census 2000 questionnaire -"Mexican, Mexican Am., Chicano," "Puerto Rican’, or "Cuban" -as well as
those who indicate that they are "other Spanish/Hispanic/Latino." Persons who indicated that they are "other
Spanish/Hispanic/Latino" include those whose origins are from Spain, the Spanish-speaking countries of
Central or South America, the Dominican Republic or people identifying themselves generally as Spanish,
Spanish-American, Hispanic, Hispano, Latino, and so on.

The American Community Survey questionnaires, which provide supplemental information to the U.S. Census,
do not ask about immigration status. The data include all people who indicated that the United States was
their usual place of residence on the survey date. The foreign-born population includes naturalized U.S.
citizens, Lawful Permanent Residents (immigrants), temporary migrants (e.g., foreign students), humanitarian
migrants (e.g., refugees), and unauthorized migrants (people illegally present in the United States). The data
conferred in the Hispanic Demographic Trends & Business Snapshot 2008 are reflective of this survey method.

The Economic Development Board (EDB) conducted the Hispanic Market Survey to obtain a general “snap-
shot” of the potential challenges and opportunities that have arisen as the Sonoma County Hispanic popula-
tion grows. The surveys, distributed to approximately 250 businesses in both English and Spanish, were
collected via mailings, an online survey, and door-to-door circulation. A response rate of about 18 percent was
obtained, as only business owners indicating they were “Hispanic” were included in the analysis of the results.

Please note that much of the data contained in this report (pages 11-19) are based on information self-
reported by survey respondents, which were not factually verified by the EDB. The responses were then gath-
ered into a database for analysis. Due to the fact that survey respondents may provide no response for some
questions, the category percentages indicated in the graphs for those questions may not come to 100 percent.
Where replies are mutually exclusive, percentages may be slightly off due to rounding. Where replies are not
mutually exclusive, percentages may total more than 100 percent.

We intended to obtain averages that provide a general “snapshot” of the Hispanic entrepreneurial community,
as well as the economic impact of the Hispanic consumer market. Accordingly, the averages have not been
weighted by any factor or interest. The data presented are as accurate as the polling technology permits. Lists
for mailings were obtained from the Hispanic Chamber of Commerce and via EDB staff distributing surveys in
person to business owners around the County.

Findings from this study will be available via the EDB web site and will be electronically distributed to a broad
array of Sonoma County businesses, institutions, and other organizations to aid them in developing their plans
to address this growing population.

The EDB makes every effort include the community in its surveying processes. If you are a Hispanic business
owner and would like to participate in future Hispanic market surveys or projects, please contact the EDB at
(707) 565.7170.

20 | www.sonomaedb.org

Economic Development Board 401 College Avenue Suite D Santa Rosa CA 95401 707.565.7170



ACKNOWLEDGEMENTS

ACKNOWLEDGEMENTS

The EDB would like to thank the Sonoma County Hispanic Chamber of Commerce for its participation and
assistance with the Hispanic Market Survey and the subsequent Hispanic Market Study & Trends Snapshot
2008. Additionally, Nick Arevalo and Julia Roberts, Project Coordinators for the Economic Development Board,
deserve special thanks for creating this report. Mr. Arevalo and Ms. Roberts were responsible for development,
translation, distribution and collection of the Hispanic Market Survey, as well as the data collection and analy-
sis shared in this report.

The Economic Development Board extends its gratitude to the businesses participating in the survey. The
information businesses offered is critical to understanding this growing market, and the EDB appreciates those
community member who were involved. The EDB publicly acknowledges the following business owners who
said their business could be listed in the report as a participant. Please note that opinion and answers given
are subjective to the individual and may not represent the business as a whole.

Marcos J. Suarez, Prominent Financial Inc. Stan Mead, La Tortilla Factory

Antonia E. Garza, Antonia E. Garza Francisco Torres, Viajes “Hill Road”

Pauline Baldenegro, Baldenegro Tax Services Gerardo Sanchez, Sanchez’s Multicultural Tae Kwon
Do Institute

Mario Perez, Auto Mario Blanca Caishpal, Novedades Blanqui

William Zelaya, W. Best Finishes Martin Calderon, Calzado Leon/Cali Kicks

Gil Alcazar, Gil’s Business Tax Michele Rodriguez, Rodriguez Consulting

Herman Hernandez, Frank Howard Allen/Russian River ~ Marisa Lopez, Marisa Lopez Immigration Services

Roberto Pardo, Pardo Appraisals Carmel Curiel Larios, Brooke Insurance

www.sonomaedb.org | 21

Economic Development Board 401 College Avenue Suite D Santa Rosa CA 95401 707.565.7170



e EDB
.... SONOMA COUNTY

ECONOMIC DEVELOPMENT BOARD






