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S onoma County T ourism Program
2001-2002 Stcotistical Overview

July-March

[ Juy | Aug | Sep | Oct | Nov | Dec [ Jon | Feb | Mar | [ YIDTOTAL
Advertising
[Audience Reoch | 401,011] 400,999] 4.399.115] 9,084,873| 10,347,865] 6,327,743 9,000,280] 9,057,318 8,862,997 |  57.882,201
Public Relations
Audience Reach 3,224,606| 4,694,829 4,711,917| 3,006,018 2,007,419| 1,841,193| 5,627,699 8,580,508| 70,391,963 104,086,152
Advertis ing Vdue $179,250| $§787,449| $339,330| $99,844 §25,761| $114,622| $215,199 $307,376 $380,225 2,449,057
Group Press Tours -Partidponts 0 0 0 0 0 0 6 10 10 2¢
Individual Pres s Tours -Partidpanty 0 5 3 4 3 5 5 8 5 3¢
Trovel Media Contacts 1 155 75 65 74 79 87 103 127 76¢
L ocal Media Contacts 120 101 109 255 101 102 210 221 39 1,25¢
Trovel MediaR elecs es 0 3 0 2 0 1 2 2 1 11
Locd MediaR elecs es 0 3 2 6 1 4 3 6 0 2
Community Pres entations 0 3 1 4 1 0 1 1 6 17
Press Kits Dis tributed 0 26 9 15 29 34 17 23 13 16¢
B-R oll Dis tributed 0 2 2 1 2 3 3 4 2 16
TravelMrade Sales
Conderge Contacts 56 56 56 112 56 63 100 51 243 79&
Conceirge Fam Parfidpants 0 0 0 0 0 0 0 0 0 (
T our Operator Confacts 3 1 0 5 6 5 0 18 3 41
T our Operator Fam P arfidipants 0 0 0 0 0 0 0 34 1 3¢
Trade Shows Atfended/S ales Blitzg 0 0 0 1 0 0 1 1 0 <
Trade Shows Blitzes E xpos ure 0 0 0 500 0 0 25 192 0 717
Collateral Fulfillment
Visitor’s Guide Dis tributed 3,485 3,288 6,142 20,216 4,465 2,197 44,163 15,434 5,105 104,49%
R ack Brochure Dis tributed 300 10,250 1,250 4,841 4,571 4,571 9,767 9,667 9,667 54,884
Web Site Unique Us ers n/a n/a n/a 16,695 13,196 10,487 9,668 10,019 11,495 71,56C
Vis itor S pedad Reques t 257 208 92 114 91 74 128 154 33 1,151
Co-Op Outreach
Contacts with Indus try/Community] 386 2,721 2,361 4,422 6,447 5,489 4,462 3,145 3,543 32,97¢
Public Migs Coundl LCommittee 0 5 3 7 5 2 1 1 1 28
SCTP /S CTClInfo Pkis Dis tributed 11 34 67 25 8 8 1 0 0 154
R es earch Information Provided 12 33 40 87 20 89 92 362 27 762
SCTP Site Ins pections Foms 1 6 9 15 51 75 35 36 29 257
In-Kind Donation Value $0| $11.,236 $§5,472| $26,336 §9,998| $18,765] $36,380 $49,001 $42,546 199,734




S onoma County Tourism Program
2001-2002 Statis tical Overview

2001-2002 2000-2001 2001-2002 2000-2001 2001-2002 2000-200'

1st QTotd 1st QTotal 2ndQTotal 2nd QTotal ThirdQTotal ThirdQTota
Advertising
[Audience R each | 5.201,125| | 3,015,199 | 25760481] | 272,499| | 26,920,595| | 15,798,89!
Public Relations
Audience Reach 12,631,352 15,477,772 6,854,630 5,469,873 84,600,170 2,406,08¢
Advertising Value $1,306,030 $699,916 $§240,227 $231,058 $902,800 $242,93¢
Group Press Tours -Partidpants 0 0 0 9 26 LIS
Individual Press Tours -Partidponts 8 3 12 8 18 £
Travel Media Contacts 231 136 218 242 317 72¢
L oca Media Confocts 330 208 458 308 470 56(
Traovel MediaR elecs es 3 14 3 1 5 :
Loocadl MediaRelecs es 5 14 11 14 9 1¢
Community Pres enfations 4 5 5 4 8 )
Press Kifs Dis tfributed 35 55 78 56 53 7
B-Rall Dis fributed 4 6 6 7 9 ;
TravelTrade S ales
Conderge Confacts 168 217 231 371 394 36¢
Conceirge Fom Partidpants 0 0 0 0 0 4l
T our Operator Contacts 4 8 16 5 21 3¢
T our Operator Fom Partidpants 0 4 0 0 35 {
Trode Shows Aftended/S des Blitzes 0 0 1 1 2 :
Trode Shows Blitzes Exposure | 0 0 500 375 217 17(
Collateral Fulfillment
Visitor's Guide Dis fributed 12,915 25,709 26,878 19,171 64,702 18,46t
R ack Brochure Dis tributed 11,800 0 13,983 0 29,101 19,12¢
Web Site Unique Us ers n/a 11,385 40,378 16,370 31,182 20,61
Misitor Speda Reques t 557 279 315
Co-Op Outreach
Confacts with Indus fry£Community] 5,468 2,496 16,358 8,568 11,150 4,56¢
PublicMigs Coundl Committee 8 10 14 7 3 ¢
SCTP /S CT Clinfo Pkfs Dis fributed 112 390 41 29 1 18:
R es earch Information Provided 85 32 196 64 481 7
SCTP Site Ins pecfions Faoms 16 14 141 110 100 27
In-Kind Donation Value $16,708 $3,600 $55,099 $22,935 $127,927 $101,10¢
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Sonoma County Tourism Program

Calendar 2001/2002 Advertising Estimated Audience Reach

July -March
Annual Guides July Aug Sept Oct Nov Dec Jan Feb March YTD Total
California State Guide 45,837 45,833 45,833 45,833 45,833| 45,833 45,833 45,833 45,833 412,501
SFCVB Travel Planner 3,337 3,333 3,333 3,333 3,333 3,333 3,333 3,333 3,333 30,001
SFCVB Visitor's Planning Guide 16,663 16,667 16,667 16,667 16,667 16,667 16,667 16,667 16,667 149,999
SFCVB's San Francisco Book 50,000 50,000 50,000 50,000 50,000 50,000 50,000 50,000f 50,000 450,000
REA Adventures Guide 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 90,000
REA Co-Op in Cal State Guide 45,833 45,833 45,833| 45,833 45,833 45,833 45,833 320,831
REA Co-Op in SFCVB Visitor's Planning 16,667 16,667 16,667 1,667 1,667 53,335
REA Co-Op in SFCVB Travel Planner 3,333 3,333 3,333 3,333 3,333 3,333 19,998
Media Total 125,837 125,833| 171,666 174,999 191,666 191,666 191,666 176,666 176,666 1,526,665
Electronic
sfvisitor.org 4,070 4,446 4,061 6,486 7,655| 18,597 45,315
Travelocity.com 0 0] 3,780,283 8,505,638| 9,183,587|4,643,850 652,362 413,925| 467,095 27,646,740
visitcalifornia.com 12306 20873 33,179
Electronic Total 0| 0] 3,780,283| 8,509,708| 9,188,033|4,647,911 658,848 433,886| 506,565 27,725,234
Consumer Magazines
Sunset Magazine 333,334 333,333 333,333 1,000,000
Travel & Leisure Magazine 172,000 172,000 172,000 516,000
San Jose Magazine 57,500 57,500 57,500 172,500
Diablo Magazine 130,000 130,000| 130,000 390,000
VIA Co-Op 650,000 650,000 1,300,000
Magazines Total 0 0| 172,000 0 172,000 650,000 520,834 692,833 520,833 2,078,500
Gay/Lesbian Segment
Passport Magazine 125,000 125,000 125,000 375,000
Damron Men's Travel Guide 0
Damron Women's Travel Guide 0
Damron Road Atlas 30,000 30,000
Gay/Lesbian Segment Total 0 0 0| 125,000 0| 125,000 0 125,000 30,000 405,000
Newspapers
San Francisco Chronicle Co-Op | | 196,000 438,000 634,000
3 Bees Co-Op (Sacramento, Fresno, Modesto) 0
Newspapers Total| 0| 0 0 0 196,000 438,000 0 0 0 634,000
Radio
NCBA Package 7,353,766| 7,353,767|7,353,767 22,061,300
Gene Burns/KGO 199,337 199,333] 199,333] 199,333 199,333| 199,333 199,333 199,333| 199,333 1,794,001
Food & Travel Enthusiasts 75,837 75,833 75,833 75,833 75,833 75,833 75,833 75,833 75,833 682,501
Radio Total 275,174 275,166| 275,166| 275,166 275,166| 275,166| 7,628,932| 7,628,933|7,628,933 24,537,802
Monthly Reporting
| GRAND TOTAL| 401,011  400,999] 4,399,115] 9,084,873| 10,347,865 6,327,743| 9,000,280| 9,057,318|8,862,997| 57,557,201|
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Public Relations T racking 2001-02

[M onth Circulation AdValue  Valued asof|
July 3,224 606 $179,250 45 6/3/02
August 4,694,829 $787 449 44 6302
Septem ber 4,711,917 $339,329.87 6302
O ctober 3,006,018 $99,843 95 6302
N ovem ber 2,007 419 $25,761 .00 6302
D ecem ber 1,841,193 $114,621.75 6302
January 5,627,699 $215,199.06 6/3/02
February 10,028,513 $307,375 .84 6/3/02
M arch 70,391,963 $380,225 46 6/3/02
YearTo Date Total 105,534,157 $2 449,056 82
Public Relations T racking: July 2001
Media Date Run Circulation Ad Value Lead Generation
Bradford Joumal Jul. 26th 5,500 $191 52 M at Story
San Jose M ercury News dul. 15th 326,825 $6,163 20
Sacram ento Bee Jul. 22nd 357,408 $7,943 04
Bradford Joumal dul. 26th 5500 $203 49 M at Story
T he A rizona Republic Jul. 29th 557,788 $19,500.00
Park Labrea N ewsBeverly Press Jul. 19th 3,000 $1,365.00 Dec 00 Fam Trip
M ore JulAug. 500,000 $127,600.00 TFG
QSF M onth of Jul. N ot available N ot available M arch 01 Fam T xip
Battle M ountain Bugle July 26 2,000 $147 .00 FallM at Story
Bradford Joumal July 26 5,500 $136 .80 FallM at Story
Hurricane Breeze July 19 1,926 $39 60 FallM at Story
Echo July 26 1,236 Inc.M at Total FallM at Story
M cKean County M iner July 26 4,944 $136 .80 FallM at Story
D dooll Free Press July 19 4,974 $254 .00 FallM at Story
Yahoo!News 7/1/01 N ot available N ot available
Sunset M onth of Jul. 1,448,005 $15,570 .00 SCTP & TFG
Total 3,224 606 $179,250 45



Public Reltions T racking: August 2001

Media Date Run Circulation Ad Value Lead Generation

M arin Independent Joumal Avug.9th 40,850 $4,948 80 SCTP & TFG M edia O utreach
Lexington Progress Aug.22nd 8,300 $198.00 FallM at Story
Shopping Bag-N'Y Aug.15th 258,000 $4,013.75 FallM at Story
Lexington Progress Aug.22nd 8,300 $212 63 FallM at Story
Déooré& StyleM agazine M onth of Aug. 50,000 $2,350.00 SCTP M edia Outreach
TheDetroitNews Avg.7th 805,326 $65,929 50 SATW

San Jose M ercury News Aug.19th 338,516 $29,275 20 SSN PressRelease
Sunset M onth of Aug. 1,431,549 $220,500.00 SCTP M edia Outreach
Food & T ravel Aug.Sept. 1,235,590 $442,632.00 SCTP M edia Outreach
Colusa County Sun Hearld August 27 35,000 $155.00 FallM at Story

Bronx Pennysaver August1 102,200 nc.M at Total FallM at Story

W illowsJoumal August 27 8,200 $195.00 FallM at Story
Press-Register August 27 2,618 $195 .00 FallM at Story

Echo August 26 1,236 nc.M at Total FallM at Story

M cKean County M ner August 26 4,944 $136 .80 FallM at Story

East Rochester Shopping Bag August 15 258,000 $8,900.02 FallM at Story
Escalon A dvertiser August 1 2,500 $500.00 FallM at Story
Escalon T ines August 1 4,000 $2,908 .00 FallM at Story

0 akdale A dvertiser August 1 12,650 $323.75 FallM at Story

0 akdale Leader August 1 11,000 $323.75 FallM at Story

R erbank A dvertiser Augustl 5,750 $543 62 FallM at Story

R iverbank News August1l 6,000 $437 58 FallM at Story
Coming O bserver August 27 6,000 $219.00 FallM at Story
Lexington Progress August 22 8,300 $202 04 FallM at Story
Décors StyleM agazine August 50,000 $2,350.00 M at Story

Total 4,694 829 $787 449 44



Public Relations T racking: Septem ber2001

Media Date Run Circulation Ad Value Lead Generation
Robb Report M onth of Sept. 105,000 $22,800.00 January 01 Fam T rip
VA Sept.O ct. 2 400,000 $167,790.00 M ay 00 Fam T rip
San Francisco M onth of Sept. 156,990 $23,685.00 SCTP M edia Outreach
CloumeNews Septem ber17 3,500 $444 32 FallM at Story
AdditionalM at Story Coverage ToDate 1,471,770 $14,135 55 FallM at Story
DenverPost Septem ber 30 484 657 $97,995 .00 SCTP & TFG M edia O utreach
T ravel Sm art Septem ber 20,000 No advertising accepted New York M edia Blitz 00
E scape m agazine Septem ber 70,000 $12,480.00 SCTP & TFG M edia Outreach
W hatsnew In Califomia Septem ber Notavailable Not available SCTP
Total 4,711,917 $339,329.87
Public Relations T racking: O ctober2001

Media Date Run Circulation Ad Value Lead Generation
N ational Geographic T raveler O ctober 728 541 $61,590.00 SCTP
W here W ine Country O ctober 15,000 $13,600.00 SCTP & TFG
South Florida Sun - Sentinel O ctober 16,000 $2,934 .00
T orrington T elegram 104701 4,800 $91.00 M at Story-agritourdsm
USA Today 10501 2,241,677 $21,628 95 SATW
Total 3,006,018 $99,843 95

Public Relations T racking: N ovem ber 2001
Media Date Run Circulation Ad Value Lead Generation
South Florida Sun Sentinel Novem ber26 391,996 $18,060.00 SATW
TheM ontclair T in es 11401 11,715 $112.00 M at Story (A gritourign )
Buzz 11401 N ot availble N ot availble M ay 00 fam trip
TheW ichia Eagle 112501 155,703 $1,880.00 SATW
T ravel Sm art 11A501 N ot available N ot available SCTP & TFG
SunsetM agazine 1101 1,448,005 $5,709.00 SCTP & TFG
Total 2,007 A19 $25,761 .00



Public Relations T racking: D ecem ber 2001

Media Date Run Circulation Ad Value Lead Generation
San Francisoo Chronicle December9,2001 592 492 $11,520.00 SCTP
Houston Chronicle Decemberl6,2001 752,190 $65,988 .00 SCTP & TFG
The Prince George s Post 148002 10,000 $243.75 M at Story
TheW ashington Blade 12/14 02 46,000 $1,120.00 Gay PressRelease
BridesM agazine D ecem ber Issue 440,511 $35,750.00 NY M edia Blitz
Total 1,841,193 $114,621.75

Public Relations T rack ing: January 2002
Media Date Run Circulation Ad Value Lead Generation
Contra Coga T in es 14302 197,116 $8,062 50 SCTP & TFG
StarT ribne 1L002 673,528 $16 580 37 SCTP & TFG
Colusa Cownty sn Herald 14402 35,000 $194 .75 M at Story
N .Am erican Precis Syndicate Various 595,062 $35,340.02 M at Story 26 Publications
New Choices 102 602 436 not avaikble SCTP
W isconsin State Joumal 1R7/02 160,054 $9,616.76 SCTP & TFG
T ravelScope Jn fFeb 8,500 $2,960.00 PressRelease
Baoon sReport 3,356,003 $142 444 66
Total 5,627,699 $215,199 .06

Public Relations T racking: February 2002
Media Date Run Circulation Ad Value Lead Generation
TheDetoitNews 2/702 242 855 $616.00 SCTP & TFG
New York Tines 22402 1,698,288 $74,307 .00 SCTP
San Francisco Chronicle 22402 578 541 $10,656 .00 SCTP PressRelease
N .Am erican Precis Syndicate Varous 160,721 $10,738 16 M at Story 11 Publications
ABC GoodM oming Am erica 22702 T o be advised T o be advieed SCTP
Bride M agazine T o be advised T o be advised T o be advised Nov 00 Fam T rp
BaconssReport 5,900,103 $202,417 33
SunsetM agazine February 02 1,448,005 $8,641 35 April01 Fam Txrp
Total 10,028,513 $307,375.84



Public Reltions T racking:M arch 2002

Media Date Run Circulation Ad Value Lead Generation
Alaska A irlines M arch 02 45,700 $17,54910 Bodega Bay & Beyond
W omansDay M agazine M arch 02 4,055,014 $52,532.70 SCTP

Silicon Valley Business Ink 302 12,000 $671 .88 SCTP

Garden Com pass H orticulhiral) M arApr02 51,000 $11,880.00 SCT P

Garden Com pass W ne & Food) M arApr02 51,000 $19,900 .00 SCT P

Spa M arApr02 85,000 $19,180 .00 Jn 01 Fam T rip
Odyssy (Chevron T ravelClib) M arch 02 409 606 $92,197 00 SCTP

VIA M arApr02 2,630,852 $7,910.10 April00 Fam T rp
NBC T oday Show 36,02 T o be advised $35,000.00 SCTP

T ravel Channel 31402 59,000,000 T o be advised SCT P

Skylights Tn flight m agazine M arApr02 250,000 T o be advised SATW

M eetingsW est M arch 02 19,860 $250.00 Jen 02 Fam T rip

M iam iHerald 34002 453,375 $13,575.00 SCTP

T eutopolis Press 3,27 1,030 $9.00 SCTP & TFG

N .Am erican Precis Syndicate M arch Report 500,271 $33,424 31 M at Story 20 Publications
Baoons M arch Report 2,827 255 $76,146 37 monthly report

Total 70,391,963 $380,225 46
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Visitor Guide Request
July T, 2001-March 31, 2002

W CA
5,000 B TX
4,500 I FL
4,000 7L
3,500 BNY
3,000 HAZ
2,500 H PA
2,000~ CINJ
1,500 B OH
1,000 1WA
500- & All other states
0 1 CANADA
'l OTHER FOREIGN



V isitor Guide Request
Califomi Z ip Codes

LosAngelesArea
San D i

San Bemardino
Santa Ana

O xnard
Bakersfield
Santa Barbara

M oFve

Freso

Salinas

San Francisco, Parts1 & 2
Sacram ento, Parts1 & 2

0O akland
North Bay, Parts1 & 2
San Jose

Stockton

Eureka

M arysville

Redding

CA IcationsNE

M ilitary SF

Grand Total

7401 -
73101

71
19
14
25

N B RO o U,

66
46
62
20
46

O N O O W I

411

8401 -
83101

H oW N9 o

602

9401 -
93001

44
16

8
25

N O U,

42
25
35
20
20

o N U

278

First
Quarter
Total

191
70
37
85
16
16
20

3
15
11

185

129

231
72

139
33

18

1291

10401 - 11A61-
105101 114061

46 43
19 29
10 8
23 21
5 2
5 5
4 2
2 1
3 4
1 5
39 42
17 19
39 39
12 23
16 23
15 4
2 2
4 2
0 0
2 1
0 0
264 275

12401 -
123101

13
7
3

12

o b O N B

15

ul

11

O O R K KB W3 v

Yo}
[e))

Second
Quarter
Total

102
55
21
56

8
11
8

11

6
96
41
89
44
46
22

o W K 3 WU

635

1A02 -
1102

76
19
12
23

O W kU1 g

46
51
31
32
16

o R N O N

396

2402 -
2,802

101
68
23
30

12
14
52
54
85
34
34
22

13
11

587

3402 -
35102

132
55
33
54
12
15

9
1
23
6
80
65

101
47
47
18

4
14

729

Thid
Quarter
Total

309
142
68
107
28
25
17
11
41

1,712



A DNl request forVisitorsGuide
Cum ulative T otal By State 7401 -3 3102

ALPHABETICAL

Alaska
Alabam a
Arkansas
Arizona
Califomia
Colrado
Connecticut
Dist.0 fColmbia
Delware
Florida
Georgia

Guam

Hawail

Towa

Idaho

Inois
Indiana
Kansas
Kentucky
Louisiana

M assachusetts
M aryland

M aine

M ichigen

M Innesota

M issouri

M ississippi

M ontana
North Carolna
North D akota
N ebraska
New Ham pshire
New Jerssy
New M exio
Nevada

New York
Ohi
Okkhoma

O regon
Pennsylvania
Puerto Rico
Rhode Island
South Carolina
South D akota
T ennessee
Texas

Utah

Vighni
Vign Iskbnds
Verm ont

W ashington

W isconsin

W estViginia
W yom ing

M ilitary
TOTALUSA

CANADA
OTHER

GRAND TOTAL

AK
AL
AR
AZ
CA
co
CT
DC
DE
FL

GA
GU
HI

KS
KY
LA
MA
M D
ME
MI
MN
MO
MS
MT
NC
ND
NE
NH
NJ
NM
NV
NY
OH
OK
OR
PA
PR
RI

TN
TX
uT
VA
VI
vT
WA
WI
WV
WY
AE

10

58
413
24
15

39
14
25
64
36
12
22

11
74
10
37

25
31
2

1404

20
31

1455

12
72
602

42
22

80

27

10

134

53

18

71

53

23

60

10

11
117

24

43
39

1,880

46
62

1,988

17
278

NU =
w U1 N O L

o
S U1 o W B Ul U1 O O

N w o e ul [ [RAN I RN e
NG WO UG NN R AR OO R R VW3

o
W VW VW o Ul W KH ©

(R =
O O Wk VL W o W

1,052

21
38

1111

27
279
47
10

66
18

35
18
10

14
22

13
23
14

1,014

12
20

1,046

Nov

14

23
274
19
11

60
20

37
11
12

38

14

18

18
11

13

45

14

70

32

11

41

11

15
37

21

15
16

1,001

13
26

1,040

o
8

e}
0w O N I U1 d 9 W N o

BN
w R o »

o

16

[
W o o N N B U

Y
N

RN
0N I W 3 U1l oo MbMo W o H o o

=
o N R MO O KRR W

iy
R O g

416

12

434

3

5

2
30
396
26
15

Pl
NN o R

w
W o wW J W s O

PR
NE®)

N
N W

B O 0 B W o um

NN NN R [
[N SR R R R C) o) RN R o R e o]

10
46

10

38
14

1,054

Feb

6
10
5
78
586

76

62
38

1,885

M ar

14
91
730

71
17
38
83
59

54
77

17

27
100
18
27

80
40

2,228

47
17

2,292

Total
YTD 9
m onth

29
73
51
403
3,655
279
138
26
18
585
216

58
76
46
555
128
96
65
121
225
177
32
222
251
148
36
26

10
41
45
391
69
211
529
337
60
198
395
18
30
74
12
103
609
62
184

16

312
210
25

14

6
11,849

206
250

12,305
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H ow did you becom e interested in Sonom a County foryour
vacation?
Perbd oftine 7401 -3/3102

O RepeatV &ior
Bl Recomm endaton
OM agazine
ORadD

HM edia

O Travel Agent
B Lk

0O ther




W hattype ofvisitare you planning?
Perbdoftine 7401 -3/31/02

OGetaway

B V acatin

O Romantc

O Daytxrp

B Bushess

O Fam iy /fFrends
H O ther




What will be your primary activities during your visit to
Sonoma County? 1st answer
Period of time 7101 - 33102

O Acte

B Bushess
O FoodM e
O GoX
BAs

O Natre

B Sohtseeig
00 Shopping
H Spa




What will be your primary activities during your visit to
Sonoma County? 2nd answer
Period of time 7/1 01 -3/31/02

O A ctve

B Bushess
O Food W he
O GoX
HAts

O N ature

B Sthizeeig
[ Shopping
M Spa




W hatwillbe your prin ary activides during yourvisitto
Sonam a County? 3rd answer
Perbd oftine 7401 -3/3102

92 6%

O A ctve

B Bushess
(] Food W 1e
O Golf
HAts

O N ature

B Sohtseetng
O Shoppig
H Spa




Reocp of Welsite data Questions Answered

Juy 1, 2001 foMarch 31, 2002  Nine Month Reccp

S orted by Numtboer

[ Nurrer

Percent]

& How did you become interested in Sonoma County?

I've been fo S onoma County before
Recormrendation fromfamily friend
Other

Link fromonother weksite

Trovel arficle, meda coverage
Mogezine ad

Trovel Agent

Radio od

Totd Count

1,459
1,064
502
477
350
170
53
29

4,104

35.6%
25.9%
12.2%
11.6%
8.5%
4.1%
1.3%
0.7%

99.9%

& What type of trip are you planning?

Short Gefaw oy

Farily Vacafion
Honeyrmoon/Romentic Getaw ay
Other

Visit Farrily Friencs

Doy TripExcursion

Business Trip

Totd Count

& What will be your primary activities during your visit to Sonoma County?

First Choice
FoodWine
Sights esing
NatureMWildernes s
Active/Adventure Sports
Mus eurrs /Quiturd Arts
Business
Other
Shopang
Galf
Spos

Totd Count

Third Choice
Sights eeing
Shopping
NatureMWildernes s
FoodMWine
Mus eurrs /Quiturd Arts
Spos
Active/Adventure S ports
Other
Galf
Business

Totd Count

[ Nurber Percent]
2,015 53.0%
854 22.4%
3562 9.3%
194 5.1%
92 2.4%
81 2.1%
66 1.7%
56 1.5%
48 1.3%
47 1.2%
3805 100.0%
[ Nurber Per cent]
692 21.5%
653 20.3%
562 17.5%
314 9.8%
284 8.8%
283 8.8%
188 5.8%
142 4.4%
71 2.2%
28 0.9%
3217 100.0%

Second Choice
Sights eeing
FoodMWine
NatureMWildernes s
Shopang
Mus eurrs /Quiturd Arts
Spos
Active/Adventure S ports
Galf
Other
Business

Totd Count

Choices Comrbined
FoodWine
Sights esing
NatureMWildernes s
Shopping
Mus eurrs /Quiturd Arts
Active/Adventure S ports
Spcs
Other
Galf
Business

Totd Count

Nurroer

2,096
734
588
232
195

85
0

3930

Nuroer
1,184
594
584
357
276
213
184
98

41
20

3551

Nurroer
2,923
2,730
1,498
1,066

652
566
543
249
217
129

10,573

Percent|

53.3%
18.7%
15.0%
5.9%
5.0%
2.2%
0.0%

100.1%

Percent
33.3%
16.7%
16.4%
10.1%

7.8%
6.0%
5.2%
2.8%
1.2%
0.6%

100.1%

Percent|
27.6%
25.8%
14.2%
10.1%

6.2%
5.4%
5.1%
2.4%
2.1%
1.2%

100.1%
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